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I. EXECUTIVE SUMMARY 
 

The median age of Cambodia's population is 26.4 years old, having nearly half of the population 
below 24 years old (World Factbook- CIA, 2021). A majority of the population as digital natives 
and COVID-19 pandemic have significantly accelerated digital transformation in Cambodia, 
where the number of internet users has increased up to 15.5 million (Nov, 2021), and 21.18 
million for mobile connections as of January 2021 (Simon, 2021). 
 
Television (TV) is the most popular media type in Cambodia, followed by online media, radio, and 
print outlets (CCIM/RSF, 2018). For social media, Facebook, Instagram, and TikTok are the most 
popular platforms having users of 12.44 million, 1.92million, and 0.80 million, respectively, as of 
June 2021 (NapoleonCat, 2021). Facebook remains the most popular platform for friends and 
family connections, business promotions, and selling products (Rinith, 2019). Instagram is more 
prevalent among young women for modeling, fashion, music, songwriting, entertainment, 
lifestyle, and photography (Starngage, 2021). TikTok is a new yet fastest growing social media 
platform among teenagers and youth; TikTok's popular contents are comedy, celebrities, creative 
design, and music (MRTS Consulting, 2021). 
 
Regarding messaging applications, Line and Telegram are higher than WhatsApp in 2021 in terms 
of download charts. For works in the government, NGOs and businesses, Telegram and 
WhatsApp are more popular (Tom, 2021). For social interactions, people in Cambodia tend to use 
Line, Viber, and Facebook messenger. 
 
Cambodia is ranked 144th among 180 countries for freedom of expression based on the 2021 
World Press Freedom Index (RSF, 2021). In 2020 there were at least 35 cases of harassment 
against 72 journalists in 15 provinces, according to Cambodian Journalists Alliance Association 
(CamboJA). The Cambodian government has expanded monitoring activities of social media and 
messaging applications such as Facebook, TikTok, WhatsApp, and Telegram. Ministry of 
Information in 2020 found 1,343 cases of fake news, incitement, and insults on social media, 
leading to 200 Facebook accounts having been reported and removed (Sar, 2021a). 
 
Digital literacy in Cambodia is chiefly considered computer operation knowledge, use, and 
maintenance of computers, other digital devices, software, applications, and the internet. 
Knowledge of identifying fake news, misinformation, disinformation, online security, and privacy 
is categorized in media and information literacy, yet remains insufficient despite the growing 
needs. 

II. INTRODUCTION 
 

Sour Mouy, with technical support from Sidekick and financial support from Internews, is 
commissioned to conduct audience research to identify the needs and digital blind spots, 
including online behaviors and risk areas among Cambodian netizens, focusing on the rural youth 
population. The findings of audience research will be used as guidelines for a digital literacy 
campaign in Cambodia. 



 
To prepare the audience research on the ground, Sour Mouy needs to understand Cambodia's 
media and digital literacy landscape. Therefore, this report was produced through a desk review 
methodology to provide background information on traditional media, new media, 
communication applications, and current situations of digital literacy and freedom of expression 
in Cambodia. 

III. LITERATURE REVIEW 
 

1. Cambodia's Population 
 
Cambodia conducted the General Population Census 2019 from March 03 to March 13, 2019. 
Below is the population in Cambodia by province and sex (National Institute of Statistics, 
2019)1.    
 

 Total population by province and sex in 2019 

N.0 Province Male Female Total  

1 Phnom Penh 1,039,192 1,090,179 2,129,371 

2 Kandal  580,129 615,418 1,195,547 

3 Prey Veng 501,346 556,082 1,057,428 

4 Siem Reap 491,568 514,944 1,006,512 

5 Battambang 458,902 528,498 987,400 

6 Takeo 432,649 466,836 899,485 

7 Kampong Cham 428,481 467,282 895,763 

8 Kampong Speu 424,039 448,180 872,219 

9 Banteay Meanchey 426,104 433,441 859,545 

10 Tbong Khmum 377,205 398,091 775,296 

11 Kampong Thom 327,013 350,247 677,260 

12 Kampot 280,537 312,308 592,845 

13 Kampong Chhnang 251,895 274,037 525,932 

14 Svay Rieng 131,937 275,108 524,554 

15 Pursat 200,392 211,367 411,759 

16 Kratie 185,429 187,396 372,825 

17 Preah Sihanouk 153,255 149,632 302,887 

18 Otdar Meanchey 134,350 126,902 261,252 

19 Preah Vihear 126,624 124,728 251,352 

20 Ratanak Kiri 102,325 101,702 204,027 

21 Stung Treng 83,093 76,472 159,565 

22 Koh Kong 62,304 61,314 123,618 

23 Mondul Kiri 45,533 43,116 88,649 

                                                           
1 These figures exclude migrants working abroad. According to the Report of Annual General Meeting 2018, Ministry of Labour 
and Vocational Training, total of migrants working abroad amounted to 1,235,993, in which Thailand: 1,146,685, Republic of 
Korea: 49,099, Japan: 9,195, Malaysia: 30,113, Singapore: 831, Hong Kong: 54 and Saudi Arabia: 16. 

 



24 Pailin 36,151 35,449 71,600 

25 Kep 20,615 21,183 41,798 

TOTAL 7,418,577 7,869,912 15,288,489 

 
Cambodia has the largest young population in Southeast Asia as its median age is 26.4 years old. 
In terms of age structure, the population below 24 years old accounts for 47.36 percent of the 
entire population (World Factbook- CIA, 2021). With an estimated 17.3 million2 by July 2021, the 
Cambodian population concentrated particularly in and around Phnom Penh and close to the 
Tonle Sap and Mekong Rivers.  
 
Below is the age structure and its shares with the percentage of the total population. 
 
 
 

o 0-14 years: 30.18% (male 2,582,427/female 2,525,619) 
o 15-24 years: 17.28% (male 1,452,784/female 1,472,769) 
o 25-54 years: 41.51% (male 3,442,051/female 3,584,592) 
o 55-64 years: 6.44% (male 476,561/female 612,706) 
o 65 years and over: 4.59% (male 287,021/female 490,454) (2020 est.) 

Median age: total: 26.4 years 
Urbanization: urban population: 23.8% of total population (2019) 
Literacy: definition: age 15 and over can read and write 
total population: 80.5% 
 

I. INTERNET USERS AND MOBILE CONNECTIONS 
o Internet Users 

 

2. Internet Users and Mobile Connections 
 

 
The COVID-19 pandemic has significantly fast-tracked the number of internet users in Cambodia 
due to online purchases, e-commerce activities, delivery, online education, Fintech, etc. Minister 
of Posts and Telecommunications confirmed on March 2021 that the number of internet users in 
Cambodia has increased to 15.5 million, including mobile internet users (Nov, 2021).  
 
There were 21.18 million mobile connections in Cambodia in January 2021. So, Cambodia has 
one of the highest mobile penetration rates globally, as many Cambodian people have more than 
one mobile connection (Simon, 2021).    
 

 The number of users Last update 

Internet users (including mobile internet users) 15.5 million March 2021 

Mobile connections 21.18 million January 2021 
Source: The Ministry of Posts and Telecommunications on March 2021.  

                                                           
2 Cambodia profile of CIA The World Factbook updated in June 30, 2021  
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https://theodora.com/wfb/wfb2000/definitions.html#median_age
https://theodora.com/wfb/wfb2000/definitions.html#urbanization
https://theodora.com/wfb/wfb2000/definitions.html#literacy


3. Access to Information  
 

o Television  
 

Television (TV) is the most popular and accessible media type in Cambodia as it has reached 96 
percent of the Cambodian audience, according to the research of the Cambodian Center for 
Independent Media (CCIM) and Reporters Without Borders (RSF) in 2018. Moreover, TV is a 
leading channel to access news, given that 57 percent of Cambodians said that they watch TV to 
access news (CCIM/RSF, 2018).  
 
According to the Ministry of Information, there were 81 online TV channels, eight digital TV 
stations, 212 cable TV stations, and two satellite TV stations in 2020 (Camboja, 2021, p. 05). 
 
o Online  
 
After TV, online media is the second most popular as 39 percent of Cambodians have accessed 
it. Google, YouTube, and Facebook are the most popular visited websites in Cambodia, according 
to Alexa. 
 

NO Most popular online sites Description 

1 Google.com Google browsers and search 

2 Youtube.com YouTube 

3 Facebook.com Facebook 

4 Sabay.com.kh Social news and infotainment 

5 Bongacams.com Pornography 

6 Khmerload.com Social news, audios, videos, games contents in Khmer 

7 Kohsantepheapdaily.com.kh Print and online newspaper in Khmer 

8 Popular.com.kh Print and online magazine in Khmer 

9 Yahoo.com Yahoo mail, news, and search 

10 Kampucheathmey.com Print and online newspaper in Khmer 

 
Due to the increased availability of the internet, traditional media have turned online. In 2020, 
according to the Ministry of Information, there were 669 online media outlets, including 588 
news websites and 81 online TV channels (Camboja, 2021, p. 05).  
 
Since the internet has been a leading source of information and communications, the Cambodian 
government has regulated and restricted access to the internet to ensure the security, safety, 
and quality of information. The draft law on cybercrime announced in 2010 has remained a 
sensitive topic of discussion and public concerns, especially of rights NGOs, as they believe, if 
adopted, the law will intensify the government to crackdown freedom of expression and violate 
the privacy and data collection of online users (Sun, 2020). Apart from the draft cyber law, the 
Cambodian government has already established other regulations as following (Prashanth, 
2021): 
 

https://www.alexa.com/topsites/countries/KH
https://www.alexa.com/siteinfo/sabay.com.kh
https://www.alexa.com/siteinfo/bongacams.com
https://www.alexa.com/siteinfo/yahoo.com


- Telecommunication law 2015: allows authorities to request users' traffic data from internet 
service providers (ISPs). 

- Inter-ministerial proclamation on the website and social media control 2018: authorities could 
monitor online contents such as messages, audios, videos, photos, and so on.  

- Sub-decree on the establishment of a national internet gateway 2021: Cambodian 
government creates a single point of entry for internet traffic.  
 

o Radio 
 
Radio is the third most popular media sector after TV and online since radio has reached 35 
percent of the audience3. The consequence suggests a loss in the popularity of radio amid the 
rise of the internet. According to the Ministry of Information, Cambodia in 2020 had 220 FM radio 
stations (83 in Phnom Penh) and one AM radio station (Camboja, 2021, p. 05).  
 
The most popular radio is ABC Cambodia Radio (almost 1 Cambodian out of 4 listen to). ABC 
Cambodia is famous for breaking information about the COVID-19 update, traffic accidents, and 
all kinds of social information and human interests ranging from losing dogs to workers' protests. 
Citizens can call in to ask any questions or provide Facebook comments and to answer questions 
of other listens or presenters.  
 
In the meantime, presenters are selling products, mainly foodstuff, herbs, and health-related 
products. ABC Cambodia Radio creates a highly interactive approach with audiences on the one 
hand, and on the other hand, it creates confusion when the information could not be verified in 
time. Though it is a radio channel, most audiences have also access via the smartphone Khmer 
radio app.  
 
o Print Outlets  
 
The print outlet is the least popular media in Cambodia as only 11 percent of Cambodians read 
either a magazine or a newspaper, or both. Despite many print outlets registered in Cambodia, 
the print outlets are read by the educated population, mainly in urban areas, and only about 50 
print outlets are active (CCIM/RSF, 2018). According to the Ministry of Information, 646 print 
outlets were available in Cambodia in 2021 (Camboja, 2021, p. 05).  
 
Summary of the number and type media, and audience reachability:  
 
 

                                                           
3 Report on Media Ownership Monitor in Cambodia 2018, Cambodian Center for Independent Media (CCIM) and Reporters 
Without Borders (RSF) 



 
Slightly different findings in terms of the most popular media in Cambodia compared to the 
research report "Mobile Phones and Internet Use in Cambodia" of Open Institute, USAID's 
Development Innovations, and The Asia Foundation in December 2016. The report found that 
the internet/Facebook became the most important source of information responding by 30 
percent of surveyed participants (2,061 aged between 15 and 65), followed by TV of 29 percent, 
and radio of 15 percent (Phong et al., 2016, p. 23)6.   
 

 

In terms of access to political information, the 2019 report of Cambodia Development Resource 
Institute (CDRI) on "Cambodia's Young and Older Generation: Views on Generational Relations 
and Key Social and Political Issues" found that television was the most popular source (Netra et 
al., 2019, p. 36). Below is the finding when asking where do you get political information from? 
 

 Total Age group  Gender Location 

 Youth  Adult  Male  Female  Rural  Urban  

Television 71 73 71 77 67 70 79 

Family 59 61 58 54 62 59 60 

Neighbors 51 48 51 51 50 53 46 

Authorities 42 35 44 45 39 44 36 

Friends 41 45 39 52 33 38 49 

Radio 35 40 34 44 30 38 30 

Internet 33 58 25 44 25 25 55 

Colleagues 29 33 27 37 23 28 33 

Printed newspapers 8 11 7 13 5 5 16 

CBOs/NGOs 8 12 6 10 6 8 9 

                                                           
4 Ministry of Information’s spokesperson, Meas Sophorn released the data to CamboJA on January 14, 2021 
5 Media Ownership Matters, CCIM/RSF 2018 https://cambodia.mom-rsf.org/en/  
6 Research Report: Mobile Phones and Internet Use in Cambodia 2016 of Open Institute, USAID’s Development Innovations and 
The Asia Foundation. 

 

Type of media Number of media4 Audience 
reachability5 

Television 222 stations (8 digital TV stations, 212 cable TV stations, 
and 2 satellite TV stations) 

96 percent 

Online 669 online media outlets 39 percent 

Radio 221 radio stations  
(220 FM radio stations and one AM radio station) 

35 percent 

Print outlets 646 print outlets (450 newspapers and 196 magazines) 11 percent 

Access to information Percentage of respondents 

Internet/Facebook 30 percent 

Television 29 percent  

Radio 15 percent 

Newspaper 2 percent  

https://cambodia.mom-rsf.org/en/


Don’t get any political 
information  

6 5 6 2 8 6 2 

Source: 2019 report of Cambodia Development Resource Institute (CDRI) on "Cambodia's Young and Older Generation: Views on 
Generational Relations and Key Social and Political Issues" 

 
4. Social Media Platforms  
 

o Facebook 
 
As of February 2021, Cambodia had roughly 10.9 million Facebook users, according to the 
Telecommunication Regulator of Cambodia (Socheath, 2021).  

 
However, based on the social media analytics platform, 
NapoleonCat, there were 12.44 million Facebook users 
(43.8 percent are women) in Cambodia as of June 2021. 
Cambodian Facebook users are relatively young, as 73.1 
percent of total users are between 18 to 34 years old 
(NapoleonCat, 2021). 
 
Mr. Ou Phannarith, director of the ICT Security Department 
of Ministry of Posts and Telecommunications, told the 
functions of Facebook that it has brought people and family 
members closer and given opportunities to business start-

ups or SMEs to promote and sell their products online. Moreover, Facebook is a well-known 
massive platform for people to receive and share information and hot news (Rinith, 2019).  
 
Hence, Cambodian government institutions and other non-state actors, including NGOs, donor 
agencies, businesses, religious organizations, and others, have created their Facebook pages to 
communicate effectively and quickly with citizens and audiences.  
 
The five most popular and followed Facebook pages in Cambodia are of Prime Minister Hun Sen, 
Voice of America Radio in Khmer, Radio Free Asia in Khmer, online newspaper Post Khmer, and 
entertaining online Khmerload, according to socialbakers.  
 
o Instagram  
 
There were 1,924,900 Instagram users in Cambodia in June 2021, according to NapoleonCat. The 
Instagram users in Cambodia were 11.3 percent of its entire population. The majority of users 
were women, of 57.4 percent. 
 
The users aged 18 to 24 were the largest user group (770,000). The top 10 Instagram influencers 
and most followed in Cambodia in 2021 are modelings, fashion, music, songwriting, 
entertainment, lifestyle, and photography (Starngage, 2021). 
 
 

https://www.socialbakers.com/statistics/reports/industry?industry=all-industries&region=worldwide&legacy=free-stats
https://starngage.com/app/global/influencer/ranking/cambodia


o TikTok  
 

In 2021, the number of TikTok's user base in Cambodia was about 0.80 million and is projected 
to increase to 0.93 million users by 2025, according to Statista on June 29, 2021 (J. Degenhard, 
2021a). The number has been creased as Geeks in Cambodia reported that 500K TikTok users 
were in Cambodia in June 2019.  
 
In 2021 MRTS Consulting surveyed 408 active TikTok users and found that more than half use 
TikTok to watch content (53 percent), to create (40 percent), and share content (34 percent). The 
majority of users (87 percent) were satisfied and very satisfied with the contents. 
 
In terms of most watched and liked contents, comedy is the most popular content having 54 
percent of users enjoy, followed by celebrities (41 percent), creative design (36 percent), and 
music (34 percent) (MRTS Consulting, 2021). These are the top 10 most followed TikTok accounts 
in Cambodia 2021 on TikTok sorted by followers.  
 

o Twitter  
 

Approximately 0.43 million Twitter users were in Cambodia in 2021, and the number of users is 
projected to reach 0.51 million users by 2025 (J. Degenhard, 2021b)7.  
 
Unlike other social media, in Cambodia, Twitter has been very popular among foreign diplomats, 
journalists, local activists and advocates, foreign donors, UN agencies, international NGOs, and 
development agencies. They have used this robust platform to set agenda or project influences 
by showcasing their development cooperation and public diplomacy, to share and discuss ideas, 
real-time information, updates, and trending news. For 
instance, US Ambassador W. Patrick Murphy awarded his 
10,000th follower on Twitter and recognized the activities 
linked or sponsored by the USAID and the US Embassy in 
Cambodia. 
 
For Twitter, most popular contents are in English or being 
translated in English from original contents in Khmer. Twitter 
accounts are mainly managed by the leaders of organizations 
or influencers themselves or have personal Twitter accounts, 
given that this platform requires precise and concise messages 
or tweets. Hence, it is different from other social media like 
Facebook pages of many organizations mainly managed by the communication persons or social 
media specialists of those organizations. Therefore, Twitter is one of the crucial platforms for 
influence, lobby, and advocacy since the messages are reached out directly to the decision-
makers in the organizations. 

                                                           
7 According to Statista, the user figures have been estimated by taking into account company filings or press material, secondary 
research, app downloads and traffic data. 

 

https://insiflow.com/tiktok/top/country/kh/10
https://twitter.com/USAmbCambodia/status/1415533099266428934
https://twitter.com/USAmbCambodia/status/1415533099266428934


o LinkedIn 
 
Based on NapoleonCat, some 435,200 users accounted for 2.5 
percent of Cambodia's population as of June 2021. The users 
aged between 25 to 34 were the largest user group (300,000). 
 
Students, graduates, sale agents, professionals have used 
LinkedIn in Cambodia to look for jobs, hunt for staffers, sell 
real estate, promote brands of products or services, and 
maintain professional networks for career growth.  
 
 
 

 
5. Messaging Applications  
 

In Cambodia, Line and Telegram are higher than WhatsApp in 2021 in terms of download charts. 
For social interactions, people in Cambodia tend to use Line, Viber, and Facebook. For work in 
the government, NGOs and businesses, Telegram and WhatsApp are more popular (Tom, 2021).   
 
The signal is believed to be more secured, and it has some particular audiences/users, especially 
those who work in rights NGOs, journalism, or political parties. 
 
o Facebook messenger  
 
There were 11,284,000 Messenger users (43.5 percent) 
in Cambodia, as reported by NapoleonCat in June 2021. People 
aged 18 to 34 were the largest user group accounted for 73.5 
percent of the total users.  
 
Both Facebook and Facebook messenger continues to be the 
leading platforms for Cambodian users.  
 
 
o Telegram  
 
Telegram has increasingly become the most popular communication medium for government 
officials in Cambodia because of its end-to-end encryption for chats and calls and convenient 
private and internal communications. Prime Minister Hun Sen announced in August 2017 to 
officials to use Telegram and WhatsApp for government jobs (Alex & Mech, 2017).  
 
The ruling Cambodian's People Party (CPP) has created stickers of their leaders on telegram 
messengers, and the trend is happening with some other celebrities and social influencers. 
Cambodian journalist for Reuters in Phnom Penh tweeted CPP telegram stickers in 2017. 

https://twitter.com/Reuters
https://twitter.com/prakchanthul/status/882800531277611008


Telegram is more convenient for messages, voices, 
photos, documents, and videos. Moreover, it is easy to 
search for previous messages. 
 
While Telegram is being increasingly popular, the 
officials of the Ministry of Posts and Telecommunication 
(MPCT) and Anti Cyber Crime Department of the 
Ministry of Interior (MoI) expressed concerns and 
cautioned telegram users in Cambodia in December 

2020 that the platform has been under threats due to hackers who stole information, documents, 
audio, video and pretended to be government officials to spread misinformation and fake news 
(Rachana, 2020). 
  
o WhatsApp 
 
In 2021, WhatsApp's users in Cambodia amount to approximately 0.22 million and is projected 
to reach 0.24 million users by 2025, according to Statista's article Published on July 01, 2021 (J. 
Degenhard, 2021c).  
 
Both WhatsApp and Telegram are the most popular messaging applications that the Cambodian 
Prime Minister has encouraged government officials to use. However, Telegram is more popular 
or widely used among them regarding the number of downloads, according to Top Google Play 
Apps - Most Popular Apps in Cambodia.   
 
6. Current Status of Digital Literacy  
 
UNDP's assessment report8 on "Digital Literacy for Employability and Entrepreneurship among 
Cambodian Youth," published in September 2020, found that more than 90 percent of youth 
(1,285 respondents) own at least a smartphone (98 percent for urban youth and 75 percent for 
those living in rural areas). Only 35 percent of high school students own computers while 
working-youth own at 69 percent (UNDP Cambodia, 2020, p. 31). 
 
The report also found that between 88 to 94 percent of youth have social network accounts, 
while between 52 to 76 percent have email addresses. Youth's media consumption is mostly via 
smartphones for social networking (83 to 86 percent), entertainment (76 to 79 percent), and 
news reading (65 to 70 percent).  
 
Based on the report, digital literacy is considered mainly as computer operation knowledge. The 
findings indicated that Cambodia's high school curricula provided basic computer literacy in 
textbooks, and at the university level, basic digital literacy offers basic computer operations, 
introduced as a one-semester subject (UNDP Cambodia, 2020, p. 10). 

                                                           
8 Samples of 1,285 individuals (869 high school students, 284 undergraduate students, 80 working youths, 23 youth community 
members, 09 factory workers, 12 high school teachers and 08 university lecturers in 09 provinces.  

https://www.trc.gov.kh/042-2/
https://www.trc.gov.kh/042-2/
https://www.similarweb.com/apps/top/google/store-rank/kh/communication/top-free/
https://www.similarweb.com/apps/top/google/store-rank/kh/communication/top-free/


 
Rather than identifying fake news, misinformation, or disinformation, it is observable that the 
digital literacy programs in Cambodia are mainly about the operations of computers and 
smartphone applications.  
 
For instance, the Cambodia Academy of Digital Technology (CADT) of the Ministry of Posts and 
Telecommunications (MPTC) offers a "Digital Skill Essential" training program to the Ministry 
staffers. One of the three courses offered is digital literacy, whose course describes to make 
participants know how to use and maintain computers, other digital devices, and software, and 
know the functions of the internet, effective use of information, and privacy protections 
(Cambodia Academy of Digital Technology, 2021). 
 
Moreover, the Ministry of Education, Youth, and Sport (MoEYS), in collaboration with Smart 
Axiata, a mobile telecommunications operator, in November 2019, offered Digital Literacy and 
Internet Safety Pilot Program to high school students. The courses for this training program were 
about Internet Surfing, Mobile Internet, Strengthening Passwords, Online Fraud, and Responsible 
Digital Citizenship (Smart Axiata, 2019).   
 
7. Current Status of Freedom of Expression 
 

Cambodia is ranked 144th out of 180 countries (scored 46.84) based on the 2021 World Press 
Freedom Index compiled by Reporters Without Borders (RSF), citing that the Cambodian Prime 
Minister has launched a major pre-emptive offensive against the media, resulted in a devastating 
journalistic landscape (RSF, 2021).  
 
Similarly, Freedom House's report9 released in 2021 scored Cambodia 24 out of 100 as a "not 
free "country based on political rights (scored 5 out of 40) and civil liberties (scored 19 out of 60). 
In terms of free and independent media, Cambodia is poorly scored (1 out of 4) as Freedom 
House cited that "Cambodian government has used lawsuits, criminal prosecutions, massive tax 
bills, and occasionally violent attacks to intimidate the media." The government has intensely 
cracked down on independent media since 2017 (Freedom House, 2021).  
 
Cambodia had 4,230 journalists (496 female journalists and 108 foreign journalists) who received 
press cards from the Ministry of Information in 2020. There were at least 35 cases of harassment 
against 72 journalists in 15 provinces, according to CamboJA's records on news reports, social 
media posts, court documents, and interviews in 2020. The significant types of harassment were 
legal action, violence, detained for questioning, and imprisonment (Camboja, 2021, p. 04). 
 
"The Challenges for Independent Media 2020" report of the Cambodian Center for Independent 
Media (CCIM) indicated that the majority of reporters (81.31 percent of respondents) said they 
had experienced self-censorship because of the current political environment. The most sensitive 

                                                           
9 Freedom House 2021 edition covers developments in 195 countries and 15 territories from January 1, 2020, through 
December 31, 2020. 



topics that reporters expressed their primary concerns to cover were corruption scandals, 
followed by deforestation, national resource exploitation, political issues, and human rights 
abuses (CCIM, 2021, p. 09). Human rights groups expressed concern that the Cambodian 
government has used the threat of false information about the COVID-19 pandemic to attack 
independent media and freedom of speech of the political opponents and journalists critical of 
the government in the country (Jamal, 2021).  
 
In tackling fake news, the Cambodian government has expanded monitoring activities of social 
media and messaging applications, including TikTok, WhatsApp, and Telegram. Ministry of 
Information in 2020 found 1,343 cases of fake news, incitement, and insults on social media, 
mainly on Facebook. As a result, 200 Facebook accounts were reported to Facebook and the 
Ministry of Posts and Telecommunications for removals (Sar, 2021a).  
 
As of May 2021, the Information Ministry's Fake News Monitoring Committee has found 900 
cases of fake news, incitement, and insults on social media (413 cases of incitement, government 
criticism, and fabricating facts, 346 cases of insulting the king and leaders, 92 cases of fake news 
and exaggeration). Some 49 cases of fake news from TikTok and YouTube (Sar, 2021b).  

IV. KEY FINDINGS  
 

Cambodia has the largest young population in Southeast Asia as its median age is 26.4 years old. 
Nearly half of the population is below 24 years old (World Factbook- CIA, 2021). The majority of 
the population (digital natives) and the COVID-19 pandemic have significantly contributed to 
increasing the number of internet users in Cambodia. Minister of Posts and Telecommunications 
on March 2021 said  Cambodia had 15.5 million internet users, including mobile internet users 
(Nov, 2021), and 21.18 million mobile connections by January 2021 (Simon, 2021). 
 
Regarding access to information, Television (TV) is the most popular media type in Cambodia as 
it has reached 96 percent of the Cambodian audience, followed by online media (39 percent), 
radio of 35 percent, the print outlet of 11 percent (CCIM/RSF, 2018). In 2020, there were 81 
online TV channels, eight digital TV stations, 212 cable TV stations, and two satellite TV stations 
in Cambodia, according to the Ministry of Information (Camboja, 2021, p. 05). 
 
Facebook, Instagram, and TikTok are the most popular platforms for social media platforms 
regarding the number of users in Cambodia, having users of 12.44 million, 1.92 million, and 0.80 
million, respectively as of June 2021 (NapoleonCat, 2021). Cambodian Facebook users (women 
of 43.8 percent) are relatively young as 73.1 percent of total users are between 18 to 34 years 
old, mainly using the platform for friends and family connections, promotions of businesses, 
start-ups or SMEs, and selling products (Rinith, 2019). Of nearly 2 million Instagram users, the 
majority were women, of 57.4 percent. The most popular contents on Instagram are modeling, 
fashion, music, songwriting, entertainment, lifestyle, and photography (Starngage, 2021). Of 0.80 
million TikTok users in Cambodia, the most-watched and liked contents are comedy, celebrities, 
creative design, and music (MRTS Consulting, 2021). 
 



Regarding messaging applications, Line and Telegram are higher than WhatsApp in 2021 in terms 
of download charts. For work in the government, NGOs and businesses, Telegram and WhatsApp 
are more popular (Tom, 2021). For social interactions, people in Cambodia tend to use Line, 
Viber, and Facebook. 
 
The perspective of key actors on digital literacy is about computer operation knowledge, meaning 
the use and maintenance of computers, other digital devices, software, applications, and the 
internet. Knowledge of identifying fake news, misinformation, disinformation, online security, 
and privacy is categorized in media and information literacy. 
 
In terms of freedom of expression, Cambodia is ranked 144th out of 180 countries based on the 
2021 World Press Freedom Index (RSF, 2021). In 2020, there were at least 35 cases of harassment 
against 72 journalists in 15 provinces, according to CamboJA. The Cambodian government has 
monitored social media and messaging applications such as Facebook, TikTok, WhatsApp, and 
Telegram. Ministry of Information in 2020 found 1,343 cases of fake news, incitement, and insults 
on social media, leading to 200 Facebook accounts being reported and removed (Sar, 2021a).  
 

V. RECOMMENDATIONS FOR DIGITAL LITERACY CAMPAIGN  
 

1. When it comes to digital literacy, the government agencies and some other relevant 
actors focus predominantly on essential digital skills, computer operations, social media, 
applications, and the internet. Therefore, it is imperative to study and raise public 
awareness on another angle of digital literacy such as online security, safe and responsible 
uses of social media, and identification of fake news, misinformation, and disinformation. 
 

2. Video is the most engaging and popular means of access to information, given that TV is 
the primary source of information for Cambodian audiences. Plus, YouTube is one of the 
most visited websites in Cambodia, and the video-sharing app TikTok is the top three 
social media platforms used in Cambodia. 
 

3. Facebook, Instagram, and TikTok should be considered primary social media platforms for 
digital campaign activities due to their popularity among most users. 
 

4. Facebook Messenger, Telegram, and Line are most prevalent for social interactions. In 
particular, Telegram is becoming the most popular platform for students' group studies, 
works of government, NGOs, and businesses, and news sharing. 
 

5. For the three locations for the audience research, Phnom Penh should be considered due 
to its largest population and most accessed concerning the internet, technology, and 
opportunities. For comparative studies, it is worth considering Prey Veng, the third 
populous province sharing a border with Vietnam and is 93 kilometers from Phnom Penh. 
The third province should be Preah Vihear, as it is one of the least populous provinces 
sharing a border with Thailand and is 315.5 kilometers from Phnom Penh. 
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